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The Romanian Food Market Size before and after COVID-19 pandemic (Fresh Food 
vs Packaged Food, current prices RON million)

Source: Own representation based on data from Euromonitor International.
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The Romanian Food Market Size before and after COVID-19 pandemic (main 
food categories, total volume in thousand tonnes)

Source: Own representation based on data from Euromonitor International.

Changes in the Romanian Food Market Size – main categories (%)
Source: Own calculation based on data from Euromonitor 

International.

Summary of changes in food consumption preferences generated 
by Covid-19

Source: Own representation

• In order to better understand the main changes in eating
behavior and to identify the factors that contributed to
changing the eating habits in this atypical context
generated by the pandemic, a secondary analysis of
statistical data on food consumption in Romania was
performed.

• The data taken into account were those available on the
Euromonitor International platform as well as in other reports
published on this topic.

• The analysis of the values registered in Romania in 2020,
compared to the pre-pandemic period (2015-2019) and to
the pandemic and post-pandemic estimation (2021-2025)
highlighted the orientation of consumers towards essential
foods, implicitly the increase of vegetable and meat
consumption, and a decrease in the consumption of fruits,
sugar and sweeteners

• In Romania, as in other European countries, both the crisis and the
measures taken to limit the spread of the virus have left their mark on many
sectors of activity and imposed interventions that have led to many
changes in people's consumption preferences.

• An increase in the volume of food purchases can be observed, more
accentuated in the case of fresh food products, with an obvious migration
to local products to the detriment of imported ones, as shown by the study
conducted in Romania by Ernst and Young (Carstoiu, 2020).

• The gap between Packaged and Fresh Food is expected to gradually narrow
by 2025, as this gap is expected to narrow and as activities and lifestyles
will return to their period-specific normality before the Covid-19 crisis.

• In Romania, in the case of Fresh Food type foods, the Covid-19 pandemic
led to:

• a change of trend (for the 2020-2025 period vs. the 2015-2019 period):
(-) in the negative in the case of starchy roots, sugar and sweeteners,
fish and seafood; respectively (+) in a positive sense for products in
the vegetables and meat category;

• an annual increase (2020 vs. 2019) in the consumption of vegetables,
meat, nuts and pulses;

• an annual decrease (2020 vs. 2019) in the consumption of starchy
roots, fruits, sugar and sweeteners, eggs, fish and seafood.

• The analysis of the changes generated by Covid-19 on food consumption
preferences in Romania highlighted an increased interest towards essential
foods and implicitly a higher increase in Fresh Food consumption
compared to Packaged Food, similar to the global trend.

• An increased importance placed on food quality and delivery methods can
also be observed, with the convenience of online orders becoming an
important factor in the purchasing decision.

• At the same time, there was an increase in the interest in consuming local
products and the intention to support the community and the companies
operating locally.

• Understanding the factors that contributed to about reshaped
consumer food behavior: factors related to Covid-19

• lower accessibility to food
• adapting the retail sector to new food consumption

trends
• changes in the structure of retail products
• frequency of food purchases decreased significantly

during the pandemic
• declining incomes due to the pandemic had different

effects on the changes
• changes in the availability of food supply in stores
• the increasingly important role of food quality in the

consumption decision


